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Occupancy Tax & Lodging Data



Fiscal Year Monthly Occupancy Tax Comparison (Gross)

S Change from % Change

Previous from
Year Previous Year
2021-2022 2022-2023 2023-2024 2024-2025

July $344,159.31 $369,695.58 $367,752.94 $388,684.72 S$20,931.78 5.69%
Canton 527,783.82 526,879.79 519,497.12 525,455.96 55,958.84 30.56%
Clyde 515,634.79 512,404.07 519,607.12 521,166.77 51,559.65 7.95%
Lake Junaluska 531,226.88 539,626.65 540,797.83 543,022.88 52,225.05 5.45%
Maggie Valley 5159,871.26 5177,268.47 $170,417.23 5175,808.74 §5,391.51 3.16%
Waynesville 5109,642.56 5113,516.60 5117,433.64 5123,230.37 55,796.73 4.94%

https://haywoodtda.com/wp-content/uploads/2024/09/hctda occtaxcomparison 07.2024 numbers.pdf



https://haywoodtda.com/wp-content/uploads/2024/09/hctda_occtaxcomparison_07.2024_numbers.pdf

2024 Occupancy Tax Collection by Zip Code
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YOY Monthly Occupancy Tax Comparison
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Short-Term Vacation Rental ONLY - AirDNA

Monthly Trend: August '24

Revenue Average Daily Rate RevPAR

$5.7M $237 $126

T 20.6% vs August '23 T 4.2% vs August '23 T 15.5% vs August '23
Available Listings Booked Listings Occupancy Rate
1,856 1,732 53%

T 8.5% vs August '23 T 9.3% vsAugust '23 T 10.9% vs August '23

AIRODONA Short-Term Vacation Rentals Performance | August 2023 vs August 2024
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Short-Term Vacation Rental ONLY - AirDNA

Month

Aug 2024 X -

How are room nights booked trending over time? @

Room Nights Booked

1-Year Percent Change

T 18%

2-Year Percent Change

0 10,000 20,000 30,000 40,000 50,000 60,000 1\ 160/0

B Current Year Previous Year 2 Years Ago

Short-Term Vacation Rentals August Performance | 2022-2024



Short-Term Vacation Rental ONLY - AirDNA

Revenue
Year Metric Type
(4) 2024, 2023,... ¥ ~ Revenue X -

How much revenue do vacation rentals generate in your market? @
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A I R D N A Short-Term Vacation Rentals Monthly Revenue YOY | 2021-2024



Short-Term Vacation Rental ONLY - AirDNA

Metric Type Market

Listing Nights B... x ~ Haywood County x ~

How is the future pacing compared to the same period last year? @
16.2%
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B Current Year Previous Year == Year over Year Change

A | R D N A Short-Term Vacation Rentals Future Pacing, August 2024 - January 2025 | Pacing Updated September 16, 2024
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Lodging Data Summary

Hotel Avg. Stay Value STVR Avg. Stay Value Hotel Avg. Length of Stay STVR Avg. Length of Stay

$291 $814 2.2 days 4.7 days
64% |  $177 2% | $831 8% | 2.0days 2% | 4.6days
% Change Previous Year % Change Previous Year % Change Previous Year % Change Previous Year

9 ZARTICO  Lodging Core | August 2024



Visitor Shapshot Summary

Visitor % of Total Visitor Spend of Total Avg. Visitor Spend

40.0% 25.7% $89

9 ZARTICO Vvisitor Snapshot | August 2024 | Visitor Device Count: 9234 | Cardholder Sample Size: 5417 | Haywood County - ALL



Visitor Snapshot Summary

Top Origin Markets - In-State & Out-of-State

76 115 155 194 233 272

% Visitors: O 1% - O 3% .- O 13%

Avg. Visitor Spend: 37

Virginia Beach

QOut-of-State Visitors

Memphis
ARI - untsville
; 3 L ] 1 /o Uinnim'lm'
ghaghy
weport L
Dothan
LA Mobile . )
p Tallahassee J,nb(m\.rnllr
New Orleans .
1]:111."»
Port Saint Lucie
Cape Coral . Marsh Harbour
. Miami
BAHAMAS

9 ZARTICO Vvisitor Snapshot | August 2024 | Visitor Device Count: 9234 | Cardholder Sample Size: 5417 | Haywood County - ALL
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Bylaws Update

ARTICLE Il
ARTICLE | Governing Body
Organization SECTION 3. TENURE & REQUIREMENTS
SECTION 1. ORGANIZATIONAL NAME During the month of Aprit June, each Member nearing the end
The name of this authority shall be Haywood County of their three-year term shall indicate in writing to the Chair
Tourism Development Authority, DBA VisitNE and the Executive Director their intent to serve an additional
Smekies Visit Haywood. three-year term, or their desire to roll off the Board.

Article IX
Amendments

SECTION 1. AMENDMENTS

These bylaws or any portion thereof may be amended, altered or repealed by the affirmative vote of a two-thirds majority of
Members of the Authority at any regular meeting or special meeting called for such purpose, provided that a quorum is
present and that the amendment or repeal or new bylaw has been submitted in writing to the Authority Board Members not
less than 48 hours prior to the meeting.

These bylaws of the Haywood County Tourism Development Authority are herewith adopted this 23+d-day-efAugust2023-25th
day of September 2024, in official meeting of the Haywood County Tourism Development Authority. The Chair and Vice-Chair

are duly authorized to execute this adoption as per minutes of official meeting on August232623-September 25, 2024.
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U.S. Environmental
Protection Agency



COMMUNITY
CHANGE GRANTS

Environmental and Climate Justice

US. Environmantal Protection Agency

Community-Driven Investments for

Change
* Funding Available: approx. $1.96 billion
* Number of Awards: approx. 150

* Per Award Amount: $10M - and cannot
exceed $20M each

Applications rolling, due Nov 2024

Awards must be spent in 3 years

source of graphics: EPA



COMMUNITY
CHANGE GRANTS

Environmental and Climate Justice

U S Environmanial Protection Agency

Objectives

-
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Increase Reduce local  Center meaningful Build Reach Maximize
~ community pollution & improve community community priority integration across
climate resilience public health engagement strength populations projects
Me.
3

source: EPA




How It Works

THE COLLABORATIVE
COMMUNITY
CHANGE GRANTS
FORM A STATUTORY IDENTIFY COLLABORATING ENTITIES Do
PARTNERSHIP TO LEAD PROJECTS

Lead
Applicant

In discussion with: Haywood Soil & _
- Haywood County Water

- Town of Clyde Waterways Assoc. Collaborating Entities
- Town of Waynesville . NcDOT

Statutory

Lead Statutory Part
artner

Applicant Partner




‘Resilient Haywood” Application

Increase outdoor and river access

Canton:
_ Y R - Champion Drive
e - Park Street Promenade

= GREENWAY PLAN
I Rap LLIH]

o A Implement priority greenway - Park Street Pigeon River Access

" sED ‘.'_'_:& ki o N R -l & river access projects
PLAN . & —

Clyde:

- Spruce Street River Access &

Greenway

Waynesville/Haywood County:

- Richland Creek Greenway sections
_ _ _ _ _ - Raccoon Greek Greenway sections
Increase public health opportunities for Disadvantaged (near Lake Junaluska Elementary)

communities DY Increasing outaoor anda river access near town

--""'“'__-l ; ;
] o~ 3 5 w o - L

m Increase economic diversity and economic health for Haywood
i j T ] - Tt LT, y a1 a = AA] Tl
County and Canton following Pactiv Evergreen Mill closure




“Resilient Haywood” Application

Reduce flood risk and increase water quality

ML SIVER FLOOD MEEN REDUC TIOM LN
TOWN OF CANTON
AAFWOOD CULMTY. SC8Te CARTUAS

Increase septic repair program
in Disadvantaged Communities
(Haywood Waterways Assoc.)

Work with landowners to permanently protect
flood-prone properties

(Haywood Soil & Water, SAHC) .

((( LR )))

River-friendly resilient design features in

riverside greenways and access points River monitoring and emergency equipment upgrades

(Haywood EMS, Haywood Waterways Assoc.)
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September 11-13, 2024
THE Winston-Salem, North Carolina

GREAT

TRAILS
STATE 2024

CONEERE (B Learn and share best practices to advance
trail and greenway development and

promotion throughout North Carolina.

Sessions

o Trails for All: (Greensboro Parks and Recreation recently
completed the City's first adaptive mountain bike trail
(aMTB)

« Balancing Natural Resource Protection with Recreation Use

o Engaging Communities in Multi-Jurisdictional Trails

« Partners and Resources for You




Visit North Carolina

Travel Guide Editor
FAM Tour September 17th

 Stayed at Yellow House B&B

« Downtown Waynesville & Frog Level
« Downtown Canton

« Cataloochee Valley
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Brand Gmdellhes \and Brénd JSummlt Presentatlon can be
viewed at: haywoodtda.com/brand-guidelines



https://haywoodtda.com/brand-guidelines/







BRAND VOICE

BRAND PERSONALITY

We extend humble Appalachian Mountain hospitality.
Like a friendly neighbor, we’ll invite you to sit on the porch,
unwind and savor the serenity of mountain living.

We embrace connecting to nature at every level, all year
round. There’s an outdoor adventure for everyone, whether
you’re looking to take a hike, prefer a scenic sunset drive or
simply want to take in the views from a rocking chair.

Our mountains and valleys offer a chance to unplug,
decompress and breathe in the fresh mountain air.

Our scenic views and the unhurried nature will allow you to
slow down, disconnect and ignite your insatiable curiosity
and desire for outdoor exploration.



BERAND PROMISE
















Go Wild I
Haywood Gounty’s
Great Outdoors

Breathe in the fresh mountain air as you drive,

hike, bike or motorcycle your way through
Haywood County in Western North Carolina. Chase
waterfalls. Dip into swimming holes. Fish in the
creeks and rivers. Or simply park yourself atop the
Blue Ridge Parkway and take in the scenic views.

Savor a serene, uncrowded pocket of America’s
most visited national park (Great Smoky Mountains
National Park) from the Cataloochee Valley, a
perfect spot for elk-watching enthusiasts.

The sky’s the limit when it comes to off-the-beaten-
path adventures in scenic Haywood County.




COLOR PALETTE

The color palette is
inspired by the region’s
natural landscapes and
mountains.

MAIN PALETTE
Mountain and Leafare
the main brand colors.
They should be used
whenever possible.

ACCENT PALETTE

This palette is used when

additional colors are
needed for graphics.

LEAF

C:47 M:10 Y100 K:0
R:160 G:185 B:61
#86B93D

MOUNTAIN
C:78 M:BO Y:14 K:13
R:61 G:106 B:1561
#3DEAST

Main Palette

SKY
C:62 M:30 Y:10 K:0
R:101 G:153 B:194
#6599C2

MOSS

C:48 M:8 Y:74 K:35
R:102 G:135 B:77
#66874D

MIST
C:34 M:6 Y:11 K:0
R:166 G:208 B:219
#A6DODB

C:25 M:3 ¥:80 K:0
R:200 G:213 B:92
#C8D5B5C

Accent Palette

SUNSET

C:3 M:47 Y2100 K:0
R:240 G:151 B:32
#F08720

ONYX

(for text only)
C:70 M:55 Y:57 K:26
R:79 G:90 B:89
#4F5A59




VISIT HAYWOOD
REGION & TOWN
LOGO FAMILY

The Visit Haywood logo
lock-up is customized
for each town.

—UISIT —

HAYWOO

— UISIT —
AVWOOD)

— UISIT —
AVWOOD

cLYDE - NORTH CAROLIN,

— UISIT —
AVWOOD

LAKE JUNALUSKA . yo

— UISIT —

AYWOO0

MAGGIE VALLEY . y o

— UISIT —

AYWOO

WAYNESVILLE . yg




S\

—UISIT —




hil ;:L e _r- £ & e+ - - '. W T te =
d | e T E
A I ———
' ‘ .." 2 U I s I .
.

1:‘

VisitHaywood.com/IceFest







Ice Fest Weekend Sponsorship Packages
SPONSORSHIPS

FILLOUT THE FORM HERE!

SPONSOR BENEFITS

Recognition on Main Fire & Ice
Sculpture

Recognition on Ice Slides or Throne

Recognmon on Wormlng Tent or
Live Demo Area

Recognition on Key Event Ice
Sculptures

POLAR
PROMOTER

$7,500
1 AVAILABLE

=

CHILLY
CHAMPION

$5,000
2 AVAILABLE - 1SOLD

=

ARCTIC
ADVENTURER

$3,500
3 AVAILABLE

<

DEADLINE DECEMBER 2, 2024

ICICLE
INFLUENCER

$2,000
5 AVAILABLE

R HIP J"’

EBRUARY A %)

l 0-

Recognition in Print/Digital
Advertising

Recognition on Printed Handouts

Booth Space at the Maggie Valley
Ice Fest

Recognition In Visit NC Smokies
Email Newsletter

Recognition on Ice Festival
Facebook Page

Business Logo & Website on Ice
Fest Website

Maggie Valley Ice Fest Tickets

Listing on Wander Map

Custom Ice Sculpture to Represent
Your Business

LR AN S KKK

3-BLOCK

LT

2-BLOCK

e L <

2-BLOCK

E L4 B

1-BLOCK

SNOWY

SUPPORTER

$1,000
10 AVAILABLE

v
v
4
v
1-BLOCK

FROSTY
FRIENDS

$400
UNLIMITED

57
1-BLOCK



http://bit.ly/icefestsponsor

/\

SAVE THE DATE -
MOUNTAIN MORNINGS

November 19t at SAM
Maggie Valley Town Hall Pavilion
Coffee provided by Organic Beans Coffee

i



Next TDA Board meeting: :
December 4, 2024 at Springdale Resort
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